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Presentation Notes
Good afternoon good people. My name is Scott Windes and I’m the founder of CAUSEBRANDS

WE are a brand experience agency that specializes in Branding, Corporate Giving Strategy, Live Events, and Digital Experiences.

We believe that business has the power to change the world if we all become Causebrands.


@causebrands

C @scottwindes

#causebrands
#businessforgood
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Just a reminder that if you would like to follow causebrands for the latest tips and news on triple bottom line business, social entrepreneurism, impact strategy, and cooking tips

And if you want to just join in the conversation or make fun of me publicly, you can use these hashtags. 



Quad Bottom Line

PURPOSE
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Is everyone here familiar with the terms Triple or Quad Bottom Lines?
Would anyone like to volunteer their perspective of what these are?
Does anyone want to guess what the 5th P is going to be? Pride? Patriotism? Power?
I was going to say Pork? Just because I love bacon.

Key is realizing that these are interconnected. 
I could show you the data from HBS and other Universities that businesses that support this hypothesis, but I don’t want to bore you with data
And I spent all last week visiting Disneyland and hanging out down at the beach and didn’t have time to collect it. 
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Just in case you were wondering if you really need to find a purpose for your business, remember there were some businesses 20 years ago that didn’t think they needed a website either. 

Now I’m not saying that you have to start giving away your products or services for free or donating all of your profits to charity, but there is one thing that you should start to incorporate into your practices and 



MEANINGFUL EXPERIENCES

Key Components

Purpose Service
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Brand experiences are the way that consumers experience your brand
MEANINGFUL BRAND EXPERIENCES mean have a few key components

Deep sense of purpose or mission
Element of service
Human Connection
Interactive component 
Tangible and immediate impact
Fun, entertaining, educational, or dangerous

Then going to work would be like competing in the olympics every single day!
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Grew up on the streets and the beach in Southern California – that’s my tie in to outdoor recreation

After a long journey to find my career path

I have 15 years of experience creating meaningful products & brand experiences. 
Some more meaningful than others.
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Lemonade Story

Causebrands was born

In 2012 we moved to Utah to in order to try and avoid the end of the world and found that there were just a ton of meaningful causebrands in Utah.

So we decided to stay, even though the world didn’t end.



Key Drivers to Success

Clhoes £ Tomovvaw

Lessons learned from Toms Shoes

Be Innovative
Don’t be afraid to suck
Learn from your mistakes
Transparency is key
Product > Purpose
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Be Innovative: Don’t be afraid to take risks and explore new tactics, strategies, and even products
Suck: Michael - Why being bad is good for business. If you try to be a jack of all trades, you fail at everything. Go ahead and suck at certain things and excel at others.
Transparency = nothing to hide, nothing to worry about. 
Learn from your mistakes: Tom’s tried to do all the giving. Didn’t work. 
Product > Purpose As important as a social mission is: Your product or service has to be good.



6400+ Participants
Hours Trending SLC/Nationally 23/1
A 30,000 Social Media Shares

COTOPAXI 850 Hours of Public Service

2600 Pieces of trash collected

200 boxes of clothing donated
3100 miles hiked

2014 1000+ Stickers on cars

3000 Selfies taken with a Llama

212 Hotdogs eating in Hot Tubs while
wearing Hot Pants

10,000,000+ Users reached
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6400+ Participants

Hours Trending SLC/Nationally 23/1

30,000 Social Media Shares

850 Hours of Public Service

2600 Pieces of trash collected

200 boxes of clothing donated

3100 miles hiked

1000+ Stickers on cars

3000 Selfies taken with a Llama

212 Hotdogs eating in Hot Tubs while wearing Hot Pants

10,000,000+ Users reached






TIME MACHINE / FALL 2015

THE TIME MACHINE IS

AN APP, ANNUAL MUSIC +
ARTS FESTIVAL AND CULTURAL
MOVEMENT THAT GIVES PEOPLE
A DEEPER APPRECIATION FOR
LIFE, AND THE TIME WE

SHARE TOGETHER.
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The Challenge:
Go have a meaningful
experience
#causebrands
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