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our miSSion
Establish a nationwide recreation management standard, acknowledging that 
outdoor recreation is an essential component of Utah’s culture, identity, diverse 
economy, and well-being, and ensuring that the State’s natural assets can sustain 
economic growth and quality-of-life dividends for years to come.

best state for small business
The Utah’s Outdoor Recreation Office works to promote Utah as a top business 
state through key programs. The Governor’s Office of Economic Development 
(GOED) offers a range of services to help the Outdoor Recreation industry expand.

INCENTIVES: GOED offers a range of tax credits and training funds that can help 
companies expand their workforce, utilize alternative energy or use recycled 
materials in the manufacturing process.

RURAL DEVELOPMENT OFFICE: The rural development team support local economic 
development in rural areas to support business expansion, entrepreneurship and 
infrastructure development. 

INTERNATIONAL TRADE AND DIPLOMACY OFFICE: The international team help Utah 
companies do business internationally and expand existing markets. One-on-one 
mentoring, region specific seminars, trade missions, and networking events such 
as the International Summit are some of the services. 

PROCUREMENT TECHNICAL ASSISTANCE CENTERS (PTAC): PTAC helps Utah companies 
to secure local, state and federal government contracts. 

GOED PARTNERS: Utah Small Business Development Centers Network (SBDC); Utah 
Fund of Funds (UFOF); and the Utah Center for Aeronautical Innovation and Design, 
which offers prototype and testing services for outdoor products. 

To find out more about what Utah has to offer visit:

 

Outdoor Recreation Office
The first & only state to have an
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MAP & ADDRESS:
University Park Marriott 
480 Wakara Way
Salt Lake City, UT 84108

The Utah Outdoor Recreation Office, under the 
Governor’s Office of Economic Development, will host 
the first Governor’s Annual Outdoor Recreation Summit 
on Thursday, May 8, 2014. 

The Summit is an inspiring and insightful statewide 
initiative planned in conjunction with the outdoor 
industry, counties, communities, user groups, and state 
and federal land management agencies.   

The focus is simple: explore and share new ways 
to responsibly grow, promote and enhance Utah’s 
flourishing recreation economy. The summit will be held 
at the University Park Marriott.

For tickets visit: http://bit.ly/1dvXQel

Early registration fee is $50.  

Schedule subject to change

MAY 8, 2014 



Not only is Utah a 
beSt StAte for buSineSS 

 #1 state for  
volunteerism
7th yeAr in A 

row

utAh rAnks 9th 
nAtionAlly in the 
percentAge of 
people who bike 
to work

14 resorts eAsily Accessible to the 
“Greatest Snow on Earth®” And 11 
within An hour’s drive of sAlt lAke 
city Airport. 

5 nAtionAl PArkS, 43 StAte PArkS, 7 
nAtionAl monumentS, And 22 million 
PluS viSitorS AttrActed eAch yeAr 
to the wonderful eventS & beAuty 
of utAh

PArk city hAS been internAtionAlly rAnked AS A “Gold Medal 
Level Ride Center” for the quAlity of itS mountAin biking 
AmenitieS, eArning the higheSt Score ever given by the 
internAtionAl mountAin biking ASSociAtion.

“The State of Utah and particularly 
the City of Ogden were extremely 
welcoming and very helpful to us as 
we planned our relocation.  I was really 
impressed with Ogden’s focus on 
outdoor recreation, particularly as it 
related to the cycling industry.  Ogden 
is a great place to raise a family and 
the outdoor recreation opportunities 
for cycling, hiking and skiing are among 
the best anywhere.”
— Lance Larrabee, TRP Brakes

82% of utAh’s populAtion pArticipAte 
in outdoor recreAtion eAch yeAr, more 
thAn Any other stAte. 
--outdoor industry AssociAtion

utAh eArnS 
toP SPot in 12 
of 20 
Ski mAgAzine 
reAder 
Survey 
cAtegorieS

utAh boAStS the youngeSt And 
heAlthieSt workforce in AmericA

#1 state to live in by 2032
—cnn money projects

dAn cAm
Pbell / Ski utAh

ne
Al

 h
er

be
rt

JAcob w
. frAnk

but also ...



Not only is Utah a 
beSt StAte for buSineSS 

but also ...

Companies appreciate our business-friendly climate and great livability. Utah offers many  logistical 
advantages with a broadband service that is unrivaled in the U.S., as well as a centralized location and 
transportation infrastructure that provides the ability to get product to market quicker and at lower cost.

A stAble business environment

STABLE STATE GOVERNMENT 
Ranked as one of the best-managed states, Utah is 
one of the few states maintaining a AAA bond rating 
and is poised for even more growth. 
LOW TAXES
Utah has a sensible regulatory environment and one 
of the most friendly business tax rates in the U.S.
EDUCATED WORKFORCE 
Governor Gary R. Herbert’s goal for Utah is that by 
2020 66% of adult Utahns will have a postsecondary 
degree or professional certification. Right now over 
40% of Utah’s population holds a higher education 
degree. Residents speak over 130 languages. 

UNIVERSITY STRENGTHS: 
Nanotechnology; Software/IT; Biomedical 
engineering; Energy cleantech; Business; Accounting. 

Brad Petersen
Director
801-538-8873
bradp@utah.gov

Tara McKee
Coordinator 
801-538-8686
tmckee@utah.gov

To learn more about what Utah does or can do for your business contact 
the Outdoor Recreation Office or visit business.utah.gov

contAct us

QUALITY OF LIFE 
Voted best state to live, Utah is home to 5 national 
parks, 43 state parks, 7 national monuments, with over 
22 million visitors attracted each year to the wonderful 
events and beauty of Utah. 
STRONG INFRASTRUCTURE: 
The “Crossroads of the West”: Utah offers a 
centralized, low-cost distribution point for the Western 
U.S. the most on-time airport in the nation and a highly 
ranked public transportation system, including a rail 
system which serves 80% of the state’s population.
Low-cost Energy: Electricity –  4th lowest among U.S. 
states; Gas – 10th lowest among U.S. states
Public Lands: Within the Bureau of Land 
Management’s (BLM) 245 million acres of America’s 
public lands, 23 million are located in Utah. 

“With Utah as our 
headquarters, we have benefited 
from the hardworking and 
competent workforce. Few places 
in the country offer the diversity of 
experiences the Utah workforce has 
had. A significant percentage of our 
team has lived overseas and speaks 
a foreign language. Many have 
worked in other consumer product 
companies. It's relatively easy to 
find well educated employees. 
Come join us!"    

 —Joe Atkin, CEO, Goal Zero
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No other state can match the juxtaposition of a resource rich urban setting with an inspiring and No other state can match the juxtaposition of a resource rich urban setting with an inspiring and No other state can match the juxtaposition of a resource rich urban setting with an inspiring and No other state can match the juxtaposition of a resource rich urban setting with an inspiring and No other state can match the juxtaposition of a resource rich urban setting with an inspiring and 
undeveloped mountain playground just minutes from where we work and play.”  undeveloped mountain playground just minutes from where we work and play.”  undeveloped mountain playground just minutes from where we work and play.”  undeveloped mountain playground just minutes from where we work and play.”  undeveloped mountain playground just minutes from where we work and play.”  

— Peter  Metcalf, CEO Black Diamond— Peter  Metcalf, CEO Black Diamond— Peter  Metcalf, CEO Black Diamond— Peter  Metcalf, CEO Black Diamond— Peter  Metcalf, CEO Black Diamond
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