
U TA H  O F F I C E  O F  
O U T D O O R  R E C R E AT I O N

B R A D  P E T E R S E N



F R A N K  H U G E L M E Y E R - C E O  O U T D O O R  I N D U S T R Y  A S S O C I AT I O N

“The Outdoor Industry Association commends Utah for its 
deepening investment in outdoor recreation through the 

Office of Outdoor Recreation.” 



Integrating Utah’s natural assets and recreation 
infrastructure into your strategic plan. 



C A S E  S T U D Y

• MERCURY CYCLING-CHRIS AND KAREN

• Access to carbon fiber center of excellence

• Government relations

• Cost of living

• National outdoor industry hub

• Quality of life

• Trails, trails and more trails.  (open space)



O U T D O O R  
I N D U S T R Y

• R&D

• Product testing

• Local expertise-UCAID

• Recruitment

• Outdoor Retailers Show & 
Western Hunting Expo

• Diversity of the terrain and access 
to open space. (61%)

• Examples: Thule, SRAM, 
Kawasaki, Skullcandy, Salomon



O T H E R  
I N D U S T R I E S

• New product launch

• Entertainment- Piaute trail

• Employee perks i.e. State Parks 
pass

• Corporate retreats or team 
building i.e. Utah Olympic Parks

• Improved well-being, 
productivity & health

• Recruitment i.e. 
www.IMFlash.com

http://www.IMFlash.com
http://www.IMFlash.com


•

O U T D O O R  I N D U S T RY



Think outside of the box on new ways
to create unique brand experience for your 

employees and customers.



B R A D  P E T E R S E N
D I R E C T O R - U TA H  O F F I C E  O F  O U T D O O R  R E C R E AT I O N
B R A D P @ U TA H . G O V
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